










“The radio programme tapped into all possible audio elements, making it 
hugely entertaining and gripping, so much so that it acquired a graphic, 
visual experience too.”

Teachers and Principals in most schools  
where Meena Radio was introduced

Making Schools a Happy Place to Be
�‰��Children become pe er motivators, facilitating enrolment, attendance and retention
�‰��Create demand for radio series among their parents and home communities
�‰��Help teachers/facilitators get new ideas to engage with students, making  

classrooms vibrant
�‰��Introduce repertoire of songs with simple tunes for use in morning assembly
�‰��Translate the appeal and message of stories into role plays

What lies ahead......

Meena Radio’s success as a powerful social and behaviour change communication approach 
is endorsed by the very people it is meant for. Engaging children,partnering with teachers 
and motivating parents to discuss, reinforce and observe messages, it will gain more traction 
�L�Q���V�W�D�W�H�V���L�W���K�D�V���D���S�U�H�V�H�Q�F�H���L�Q�����J�H�W�W�L�Q�J���U�H�¿�Q�H�G���D�V���U�H�V�W���R�I���W�K�H���F�R�X�Q�W�U�\���H�P�E�U�D�F�H�V���L�W�����W�K�U�R�X�J�K��
radio stations and school curricula. It once again shows how an innovative concept can bring 
�D�O�L�Y�H���D���¿�F�W�L�R�Q�D�O���F�K�D�U�D�F�W�H�U�����P�D�N�L�Q�J���L�W���O�D�U�J�H�U���W�K�D�Q���O�L�I�H���D�Q�G���L�Q�V�S�L�U�L�Q�J���H�Q�W�L�U�H���F�R�P�P�X�Q�L�W�L�H�V���W�R���D�G�R�S�W��
healthy behaviours and lifestyles. 

Meena Radio evaluation results for three States (Uttar Pradesh, Andhra Pradesh, Madhya 
Pradesh)  is expected by mid 2015. The same will be used to advocate for the future 
expansion of the programme.
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reason why songs in Meena Ki Duniya were woven 
into the narrative. Songs are easy to remember 
for young listeners and reiterate the message in 
a fun and hummable manner. In the pilot phase 
of Meena Ki Duniya (Episode 1-30), each episode 
had new songs linked directly to the message. 
In the second phase (31-160), 45 new songs were 
written. Thus a bank of 75 songs was used over 
160 episodes. The idea was that repeating songs 
over episodes will further reinforce messages. 

Title song
The title song focused on Meena, her world, 
and what she embodies, namely, education, 
playfulness and aspirations. The title song was 
developed to include elements of folk and was 
yet contemporary enough to be relevant, with 
easy and simple lyrics for children to retain 
and repeat. It also created a mood of play and 
excitement, by making it hummable and catchy, 
with a tempo that made it upbeat and fun.

Other songs
The key objective of including songs in the 
episodes was to reiterate the takeaway 
message of a particular theme touched upon in 
the episode. Initially, for the �rst 30 episodes, 
songs were speci�c to the episode and the 
message of the episode. For example, if the 
episode was about washing hands, the song 

would re�ect steps of how to wash hands. 
However, after the �rst 30 episodes and 
as a result of the pre-test of episodes, the 
nature of the songs changed. The learning 
was that songs could not be preachy (or 
instructive) and that they needed to be more 
generic thematically. Therefore, in episodes 
where handwashing was emphasised, songs 
reiterated the need/results of handwashing, 
rather than what to do and what not to do. 
This also allowed songs to be repeated, and 
hence become more memorable.

Basic principles of writing lyrics for songs 
in the series 

 A single sentence brief that is simple
 Simple words used in everyday language and 

no dif�cult words to enhance vocabulary
 Rhyme and rhythm 
 Use of sound effects that could enhance the 

song and the message
 Contemporary feel to the songs so that they 

were relevant and relatable 
 Short sentences, one thought to a sentence 
 The chorus needs to re�ect the main 

message (basic thought

For each song, a brief was provided by the 
research and creative head. The brief was rarely 
directly related to the message but was related 

Loved by children, the songs of Meena Radio were an integral part of the show
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